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Toém tat:

Nghién cieu kiém dinh qud trinh thu nhdn tri thire khéi nghiép thong qua mang xd héi bang
mo hinh xem xét ky luwong (Elaboration likelihood model - ELM) theo hwong trung tam va
hirong ngoai vi. Két qua phan tich tir 438 sinh vién bang cong cu PLS-SEM cho thdy yéu to
chdt heong kinh nghiém khéi nghiép (hwéng trung tdm) va yéu té nguon goc kinh nghiém
(hwéng ngoai vi) ¢é tac dong cing chiéu doi voi nhéan thire, thai dé va tw duy khoi nghiép.
Pong thoi, yéu té gdn két khéi nghiép déng vai tro diéu tiét (nhém) c6 tac dong: (1) ciing
chiéu 1én moi quan hé gitta chat lwong kinh nghiém khéi nghiép dén nhdn thire sw hitu ich;
(2) cting chiéu 1én moi quan hé giita chat lwong kinh nghiém khéi nghiép dén thai dé; (3)
nguwoc chiéu lén moi quan hé giita nguon goc kinh nghiém dén nhdn thire sw hitu ich. Nghién
cieu ciing dwa ra dong gép vé hoc thudt va thiee tién. Cudi ciing dwa ra nhitng han ché va
hweéng nghién civu tiép theo.

Tur khéa: Mo hinh xem xét k¥ ludng, kinh nghiém khoi nghi€p, mang xa hoi.

Receiving Entrepreneurial Knowledge from Social Network: Approaching from
Elaboration Likelihood Model

Abstract:

This study examines the process of receiving entrepreneurial experience through the social
network by Elaboration likelihood model (ELM) with its central and peripheral route. An
analysis of 276 students with PLS-SEM shows that the quality of entrepreneurial experience
(center route) and the source credibility of entrepreneurial experience (peripheral route)
have the same impact on entrepreneurial awareness, attitude and mindset. At the same time,
the entrepreneurial involvement which has a moderating role (grouping moderator) impacts:
(1) positively on the relationship between experience quality and perceived usefulness; (2)
positively on the relationship between experience quality and attitude, (3) negatively on the
relationship between experience source and the perceived usefulness. The study also draws
academic and practical contributions. Finally, the research draws the following limitations
and research directions.

Keywords: Elaboration likelihood model, entrepreneurial experience, social network.
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1. Giéi thiéu

Khoi nghiép tai Viét Nam ludn dong vai tro quan
trong trong ting truong kinh té va co hoi viéc lam,
tuy vdy, chi s6 so that bai khoi nghiép ciing kha cao,
¢ tac dong khong tot dén khoi nghiép (Nguyén
Quang Thu & cong su, 2017). Vi vay, han ché tam
Iy so thit bai 1a didu rit quan trong. Kién thuc va
nhitng bai hoc thu dugc tr kinh nghiém ctia nhiing
nha khoi nghiép trude d6 s& anh hudng tich cuc dén
nhan thirc va dinh hudng khéi nghiép, khic phuc
dugc tam ly so that bai (McKenzie & Woodruff,
2013), day 1a ngudn tri thic rit c¢o gia tri (Minniti
& Bygrave, 2001). Ngay nay, sit dung mang xa hdi
(Social network - SN) dé lién lac, trao doi thong
tin tr& nén phd bién. Pay 1a moi trudng rat tét cho
chuyén giao tri thirc, trong d6 c6 chuyén giao kinh
nghiém khoi nghiép (Beltran-Cruz & Cruz, 2013),
tuy nhién da khong duoc nhic dén nhiéu.

Hoat dong khoi nghiép tiém an nhiéu rui ro, kha
ning that bai cao. Sinh vién can dugc cung cap cac
kién thuc, k¥ ning, tu duy khoi nghiép, khoi goi
niém tin, thai d6 kha nang thuc hién y twong khoi
nghiép (McGee & cong sy, 2009). Pay 1a ddi tuong
¢6 thé hiéu biét nhiéu vé 1y thuyét nhung thiéu kinh
nghiém thyc tién. Do d6, Gibbs (2006) cho ring
su phat trién tu duy khoi nghiép cua sinh vién phai
duoc hoc tap dua trén nhimg kinh nghiém va sai lam
cua cac nha khadi nghiép trude. Tuy nhién, hinh thuc
nay phai d6i mat v6i nhitng thach thirc nhu mirc do
tin tuong ngudi chuyén giao, chat luong va ngudn
gbc tri thirc (Gibson & Gibbs, 2006), anh hudng dén
kha nang phan tich, xu Iy thong tin cua nguoi thu
nhan tri thirc. Vi vay, muc tiéu cua nghién clru nay
1a str dung ELM dé kiém dinh anh huéng qué trinh
thu nhéan tri thirc khoi nghiép tir SN dén nhan thirc
su hiru ich, thai do, tu duy khoi nghi€p cia sinh vién
thong qua mo hinh ELM, v6i cac dong gop moi:

(1) Kiém dinh mdi quan hé giita chit luong,
ngudn gbe kinh nghiém khoi nghiép, nhan thic sy
htru ich, thai d6 va tu duy khoi nghiép cuia sinh vién.

(2) Kiém dinh vai tro diéu tiét ciia yéu t6 gin két
khoi nghiép dén mbi quan hé giita chat lugng kinh
nghiém khoi nghiép va nhan thirc sy hiru ich kinh
nghiém.

(3) Kiém dinh vai tro diéu tiét cua yéu t gan két
khoi nghiép dén mbi quan hé gitta chat lugng kinh
nghiém khéi nghiép, nguon gbc kinh nghiém khoi
nghi¢p, nhan thirc sy httu ich va thai do.

Tiép theo nghién cru nay sé& trinh bay co so 1y

thuyét va phuong phap nghién ctru, thao luan két
qua nghién ctru va cudi cing 1a két luan va ham y
quan tri.

2. Co s6 1y thuyét

2.1. Tong quan nghién ciru

Hanh vi tuong tac thong qua moi truong internet
chu yéu tap trung vao 1y thuyét hanh vi du dinh
(Ajzen, 1991). Nhin chung, 1y thuyét ndy va céac
bién thé cua nd cho thay viéc thu nhan thong tin
thong qua internet dugc dinh hinh boi nhan thic vé
tinh hitu ich, tinh dé str dung, thai do, cac chuén muc
xa hoi, chua phan biét dugc nguoi cé6 muc do “quan
tam” va “nhiét tinh” cao hay thip thi qua trinh hinh
thanh, thay d6i thai do ca nhan nhu thé nao. Trong
khi @6 theo ELM, khi mirc d6 quan tdm cao, ca nhan
s& can nhic, lwa chon ki cang (hudng trung tam)
nguoc lai khi mic d¢ quan tim th?ip, s@ it tim kiém
thong tin (hudng ngoai vi) tir d6 thai do dbi véi khoi
nghiép ciing s& khac nhau.

Mot s6 nghién ciru ¢6 lién quan nhu: Yan & Huang
(2014) nghién curu y dinh chia sé thong tin qua SN
bang mo hinh chap nhan thong tin; Rudat & Buder
(2015) str dung 1y thuyét hién dién xa hoi cho thay
chat luong thong tin, ngudn gdc, gia tri thong tin
¢6 anh huong dén hanh vi sir dung SN dé thu nhan
tri thic; Swart & Harvey (2011) cho ring ngudi
noi tiéng chia sé thong tin trén mang dé dang duoc
ngudi khac tiép thu va chia sé lai; Zheng & cong sy
(2016) viéc tiép nhan va chia sé thong tin trén cac
SN con phu thuoc mirc do quan tdm ciia ngudi tiép
nhan thong tin d6. ELM dugc sit dung nhiéu trong
tam 1y hoc xa hoi, hanh vi tiéu dung va hé thong
thong tin truc tuyén (Petty & Cacioppo, 1986). Vi
du nhu: ca nhan hoéa website anh hudng dén thai do
va hanh vi st dung cua dich vu website d6 (Ho &
Bodoff, 2014). Nghién ctru ctia Yoo (2017) vé cac
yéu t6 ELM tac dong dén sy hai long hd tro quyét
dinh du lich thong minh. Hay Bi & cong su (2017)
xem xét cac yéu t6 thong tin truc tuyén anh huong
dén quyét dinh goi von tir cong dong.

Ttr phan tich trén cho thy chét luong thong tin, sy
uy tin ctia nguodn tin va mirc do quan tim dén thong
tin giai thich qua trinh thu thap va tiép nhan thong
tin. Murc d§ uy tin clia nguoi dang tai co tic dong
dwong dén thai d6 va hanh vi ctia nguoi tiép nhan.
Vin chua c6 nghién ctru nao cong bd vé chuyén giao
kinh nghiém khéi nghiép bing SN thong qua qua
trinh quyét dinh kép bang mo hinh ELM.

2.2. Co sé Iy thuyét, cdc gid thuyét nghién ciru
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2.2.1. Co 56 Iy thuyét

Trong bdi canh tuwong tac thong qua SN 1a phd
bién, cac nodi dung dua 1én SN 1a cac ndi dung dugc
tao va tai Ién mang internet bdi nhitng ngudi binh
thuong (khong phai cac chuyén gia truyén thong)
(Wang & Rodgers, 2010). Trong bdi canh hoc tap
kinh nghiém khoi nghiép tr SN, m6 hinh ELM giai
thich qué trinh ddi twong bi thuyét phuc trong viéc
tiép nhan thong tin (Petty & Cacioppo, 1986).

ELM giai thich tién trinh kép trong hinh thanh,
thay ddi thai do ca nhan. V&i hudng trung tam, ca
nhén s& xem xét mot cach chi tiét thong tin, danh
gia muc do lién quan, khach quan, toan dién trudc
khi than trong dua ra phan xét. Voi hudng ngoai
vi, dua vao s lugng nguodi da va dang su dung,
s6 lwong khuyén nghi cua cac chuyén gia hodc sb
luong nguodi ung hd. Khi nang luc va dong co cao,
ca nhan chu yéu di theo hudng chinh, nguoc lai, s€
chon hudng ngoai vi.

ELM duoc str dung nhiéu trong cac nghién ciru vé
qua trinh tiép nhan kién thirc: tiép nhan cong nghé
thong tin (Bhattacherjee & Sanford, 2006), tiép nhan
truyén miéng dién tir (Park & Kim, 2008), tiép nhan
danh gia truc tuyén (Cheung & cong su, 2012)...
Trong cac nghién ctru nay, chat luong thong tin va
sy uy tin ctia nguon tin c6 tic dong duong dén thai
d6 cua nguoi tiép nhan thong tin (Bhattacherjee &
Sanford, 2006).

2.2.2. Cdc gid thuyét nghién ciru

Kinh nghiém khai nghiép 1a kién thirc, k¥ ning,
quy trinh, nhitng bai hoc thanh cong va that bai duoc
tich Ity trong qua trinh tham gia khoi nghi¢p trudce
day (Toft-Kehler & cong su, 2014). Theo Ucbasaran
& cong su (2009), tri thire thu nhan tir kinh nghiém
gia tri cia nd phu thudc vao nhan thic mdi ca nhan.
Hoc khoi nghiép tir SN 1a qua trinh tuong tac gitra
c4 nhan, moi truong nham tao ra gia tri tri thirc cho
ngudi tiép nhan (Briiderl & Preisendorfer, 1998).

Tu duy khoi nghiép dé cap dén kha ning hiéu,
nam co hoi, hanh dong, cac giai phap tiém ning va
huy dong cac ngudn luc hd tro trong nhing diéu
kién khong chic chin (Haynie & cong su, 2010).
Mathisen & Arnulf (2013) cho ring ngudi co
tu duy khoi nghiép 1a ngudi co nhan thirc sdu vé
khoi nghiép. Yéu t nay chinh 1a sy phan biét giita
nhitng nha khéi nghiép tiém ning so voi ngudi khac
(Brinnback & Carsrud, 2017, 39). Piéu nay rat co y
nghia trong viéc nhan dang nhiing nha khoi nghiép
tiém nang.

Thai d¢ 1a nhiing danh gia, cam xic va nhitng xu
huéng hanh dong, c¢6 tinh chat thuan loi hay bét loi
vé mot hanh dong (Petty & Cacioppo, 1986). Nhu
vay, thai d6 phan anh marc d6 danh gia ctia ca nhan la
c6 ich hay khong tir kinh nghiém khdi nghiép mang
lai. Nhan thirc 13 qua trinh tiép nhan, xr Iy thong tin
dé hinh thanh nén quan niém, tu duy, dinh hudng
hanh dong cua ca nhin d6i voi modi truong xung
quanh (Petty & Cacioppo, 1986). Vinig & Souren

Hinh 1: M hinh nghién ciru dé xuét

Gén két khoi
nghiép

Chét lugng
kinh nghiém

H6

Nguén géc

kinh nghiém

Tu duy khoi
nghiép

H1

Thai d6 khoi
nghiép
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(2007) cho rang hoc tap kinh nghiém rat quan trong,
n6 anh hudng dén thai do va tu duy khoi nghiép, day
1a qué trinh nha khoi nghiép tiép nhan, nhan thic sy
hitu ich, xtr 1y thong tin, diéu chinh chién lugc va ra
quyét dinh. Gia thuyét H1, H2, H3 duoc dua ra:

HI: Thai do sé cé tac dong dwong dén tw duy khoi
nghiép.

H2: Nhdn thuce sw hitu ich sé€ co tac dong duong

dén tw duy khéi nghiép.

H3: Nhan thirc sw hitu ich sé co tac dong dwong
dén thdi do.

Theo ELM, chét lwong kinh nghiém khoi nghiép
1a mot dang thong tin (kién thire, ki nang, quy trinh,
nhitng bai hoc thanh c6ng va thit bai) phan 4nh do
chinh xac, hoan chinh, kip thoi. Néu théng tin khoi
nghiép cung cdp khong lién quan, khong diy du,

Béang 1: Thang do cac khai niém trong mo hinh

Khai niém

So bién
quan sat

Nguon goc

Tw duy khéi nghiép

1. Toi nghi vé ¥ tudng khoi nghiép va xac dinh phai bit dau khoi

nghicp o
2. Toi c6 ke hoach 1am thé nao dé khdi nghiép.

3. T6i c6 ké hoach khi nao phai bit dau khoi nghiép.

Mathisen &
Arnulf (2013)

4. Khi nhén ra co hoi, t6i s& danh gia co hoi va bat dau khoi nghiép

cua toi
Nhan thire su hitu ich

1. Thu nhén kinh nghiém khai nghiép tir SN lam cho tién do khoi

nghiép nhanh hon.

2. Thu nhén kinh nghiém khai nghiép tir SN lam cho tién do khoi

nghiép tt hon.

3. Thu nhan kinh nghiém khoi nghiép tir SN gitp ra quyét dinh tdt

hon.

Bhattacherjee
4 & Sanford
(20006)

4. Tbi cho rang kinh nghiém khéi nghiép tir SN ¢6 ich déi voi du dinh

khoi nghiép.
Thai d¢ doi voi kinh nghiém khéi nghiép

1. Sir dung SN dé thu nhan kinh nghiém khéi nghiép 1a y tuong tot

2. Str dung SN dé thu nhan kinh nghiém khéi nghiép 14 y tuéng khon

ngoan

3. Sir dung kinh nghiém khéi nghiép dé thu nhan kinh nghiém khai

nghiép 1a diéu tha vi

Bhattacherjee
4 & Sanford
(2006)

4. Nhin chung, t6i thich  tuong st dung SN dé thu nhan kinh nghiém

khoi nghiép
Chit luwgng kinh nghiém khéi nghiép

1. Kinh nghiém khoi nghiép dugc thu nhan tir SN ¢6 tac dung nang

cao kién thirc, ki nang khoi nghiép.

2. Kinh nghiém khoi nghiép dugc thu nhén tu SN 1a hitu ich 4
3. Kinh nghiém khéi nghiép dugc thu nhan tir SN 1a c6 gia tri

Bhattacherjee
& Sanford
(2006)

4. Kinh nghiém khoi nghiép dugc thu nhén tir SN 1a thuyét phuc

Ngudn goc kinh nghi¢m khéi nghi¢p

1. Nguoi cung cap kinh nghiém khoi nghiép tir SN phai c6 kién thirc

chuyén mon vé khoi nghiép

2. Nguoi cung Cﬁ:lp kinh nghi¢ém khoi nghiép tr SN phai dang tin tuong
3. Ngudi cung cap kinh nghiém khoi nghiép tir SN phai uy tin
4. Ngudi cung cap kinh nghiém khoi nghiép tir SN phai la chuyén gia

ve khdi nghiép
Gin két khéi nghiép

Bhattacherjee
4 & Sanford
(2006)

1. Toi khong so nhitng gi xay ra néu tir bo du 4n khoi nghiép ma

khong c6 mot ké hoach khac ,
2. S€ rat kho dé tu bo du an ngay cé khi t6i muon

3. T6i da ton kém rat nhiéu vi vay khong thé tir bo du an khoi nghiép.

Adam &
4 Fayolle
(2015)

4. T6i cam thiy co rét it lya chon néu tir bo dy an khoi nghiép.
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Bang 2: Két qua do tin ciy va gia tri hdi tu cia thang do

Cronbach's Alpha rho A Pj tin ciy tong hop AVE
Chét lugng kinh nghiém 0,758 0,757 0,847 0,583
Ngudn gbc kinh nghiém 0,852 0,860 0,900 0,692
Nhan thte sy hiru ich 0,781 0,787 0,858 0,602
Thai do 0,756 0,772 0,841 0,570
Tu duy khoi nghiép 0,800 0,795 0,871 0,630

Nguon: Két qua xit Iy tie di¥ liéu diéu tra.

khong chinh xéc hodc lac hau, nguoi tiép nhan thong
tin c6 thé khong hai long va khong giup ich cho ké
hoach ctia ho (Yoo, 2017). Cac nghién ctru trude cho
thdy chat lugng thong tin kich thich nhan thuc ly
tinh hon cam tinh (Bhattacherjee & Sanford, 2006),
tao nén sy nhan thirc toan dién, tich cuc, déng thoi
giam bét cac suy nghi bt loi, tao ra nhitng thay ddi
tich cuc vé thai do hodc hanh vi (Kim & Benbasat,
2003). Gia thuyét H4 va H5 duoc thiét 1ap nhu sau:

H4: Chat lwong kinh nghiém khoi nghiép tdc
dong dicong dén thai dg.

HS5: Chdt lwong kinh nghiém khéi nghiép tac
dong duong dén nhdn thire sw hitu ich.

Nguédn gdc kinh nghiém khéi nghiép 1a mic do
ma nguon thong tin dwoc nhan thirc 14 déng tin cay,
¢6 hiéu luc, c6 gid tri bdi nguoi thu than thong tin
(Petty & Cacioppo, 1986). Thong tin nay cling lién
quan dén ngudi cung cap kinh nghiém khoi nghiép
(dang tin cay, c6 uy tin, c6 chuyén mon va phai la

chuyén gia) s& anh hudng dén thai do va nhan thirc
sy hitu ich cua tri thirc d6 (Petty & Cacioppo, 1986).
Gia thuyét H6 va H7 duoc dat ra nhu sau:

H6: Nguon goc kinh nghiém tac dong dicong dén
thdi do.

H7: Nguon goc kinh nghiém tac dong dwong dén
nhan thure sw hitu.

Theo Krugman (1965), sy gin két 1a sy quan tim
va muc d0 nhiét tinh ma ca nhan danh cho mét thong
tin, san phém dich vu nao d6. Nguoi nao c6 mirc do
“quan tAm” va “nhiét tinh” cao (hay muc do gan két
cao) s ting cuong viée tim kiém thong tin va nguoc
lai. Theo ELM, khi mirc do gén két cao, ca nhan sé&
can nhic, lya chon ki cang (hudng trung tim) nguoc
lai khi mirc d6 gén két thap, s& it tim kiém thong tin
(hudng ngoai vi). Vi vy, su gin két 1a mot bién diéu
tiét mdi quan hé giira nhan thirc va thai do trong viéc
giai thich hanh vi ca nhan (Petty & Cacioppo, 1986).
Gia thuyét H8, H9, H10, H11 dugc dua ra nhu sau:

Bing 3: Chi s6 Fornell — Larcker

Chit lirgng Nguon goc Nhén thwwee  Thai Tw duy
kinh nghiém  kinh nghiém  su hitu ich do khéi nghiép
Chat luong kinh nghiém 0,763
Ngudn gbe kinh nghiém 0,310 0,832
Nhan thic su hiru ich 0,450 0,341 0,776
Thai do 0,533 0,368 0,404 0,755
Tu duy khoi nghiép 0,577 0,309 0,460 0,554 0,794

Nguon: Két qua xir Iy tir di liéu diéu tra.

Bang 4: Chi s6 Model fit

Mo hinh béao hoa

Mo hinh wéc lwgng

SRMR 0,082 0,088
d ULS 1,407 1,634
d Gl 0,454 0,476
d G2 0,378 0,399
Chi-Square 952,803 984,688
NFI 0,754 0,746
Nguon: Két qua xir Iy tir diF liéu diéu tra.
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Bing 5: Két qua Bootstrapping mé hinh céu tric

Trong s6 goc P-Values
Chat lugng kinh nghiém -> Nhén thtc sy hitu ich 0,380 0,000
Chat Iuwgng kinh nghiém -> Thai d 0,403 0,000
Nguén géc kinh nghiém -> Nhan thurc sy hitu ich 0,223 0,000
Nguon gbc kinh nghiém -> Thai do 0,189 0,000
Nhén thirc sy hiru ich -> Thai do 0,159 0,001
Nhan thirc sy hitu ich -> Tu duy khéi nghiép 0,282 0,000
Thai d6 -> Tu duy khoi nghiép 0,440 0,000

Nguon: Két qua xi Iy tir dir liéu diéu tra.

HS: Gdn két khoi nghiép tac dong ciing chiéu lén
mike d¢ anh hwéng ciia chat lwong kinh nghiém khoi
nghiép dén nhan thtrc sy hitu ich.

HY: Gan két khoi nghiép tac dong cing chiéu lén
mikc dé dnh hwong cia chdt eong kinh nghiém khoi
nghiép dén thai do.

HI0: Gan két khoi nghiép tac dong nguwoc chiéu
lén mike do anh hwéng ciia nguon goc kinh nghiém
dén nhan thirc su hiru ich.

HI1: Gdn két khéi nghiép tac déng nguwoc chiéu
lén mike do anh hwong ciia nguon goc kinh nghiém
dén thai dg.

Cac gia thuyét: H8, H9, H10, H11 1a mot dang
diéu tiét theo nhom: nhom gan két khai nghiép cao
va nhom gén két khoi nghiép thap. Tong hop cac gia
thuyét néu trén, mo hinh nghién ctru duoc dé xuét
nhu Hinh 1.

3. Phwong phap va dir li€éu nghién ciru

3.1. Phwong phap nghién ciru

Nghién ctru thyc hién qua hai bude: (1) Chuyén
ngir thang do gdc va diéu chinh tir ngit cho phu hop
v6i boi canh. Kiém tra tinh dong nhat, tinh dé hiéu

clia cac bién quan sat do luong cac khai niém nghién
ctru thong qua thao luan nhom 13 sinh vién dén tir
Pai hoc Kinh té H5 Chi Minh ¢6 sir dung SN dé hoc
tap kinh nghiém khoi nghiép. Két qua phong van
duoc ghi nhan, phat trién, diéu chinh thanh thang do
nhap. Khong c6 bién quan sat méi nao duge thém
vao trén cac thang do ma chu yéu 1a diéu chinh tir
ngit cho rd rang va dé hiéu. (2) Khao sat so b dinh
luong sau khi chuyén ngit. Thang do nhap duoc
dung phong van thir voi mau 1a 101 sinh vién co sir
dung SN hoc tap kinh nghiém khoi nghiép dé kiém
dinh d¢ tin cdy cua thang do bﬁng hé s6 Cronbach
Alpha va phan tich nhan t5 kham pha (EFA). Quy
trinh nay tranh dugc cac bién rac vi chiing c6 thé tao
nén cac nhan t6 gia khi phan tich EFA (Churchill,
1979).

3.2. Dir liéu nghién ciru

Nghién ctru chinh thirc sir dung phong vén truc
tiép bang bang cau hoi v6i thang do Likert 7 bac (tir
1: Hoan toan khong dong y dén 7: Hoan toan dong
¥). Mau duoc chon theo phuong phap thuan tién,
kich thuéc mau duoc khuyén nghi 5:1 (Hair & cong
su, 1998). M6 hinh nghién ciru dé xuit c6 6 khai

Hinh 2: M hinh céu tric tuyén tinh SEM (da chuén hoéa)

Nguon: Két qua xu Iy tir dit liéu diéu tra.
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Biang 6: Mirc dd tac dong ciia kinh nghiém khéi nghiép dén tw duy khéi nghiép

Bién phu thudc Loai tac Chit lugng Nguon goc Nhén thitve Thai do
dong kinh nghiém  kinh nghiém  sw hitu ich

Truc tiép 0,380 0,223 0 0

Nhan thtrc sy hiru ich Gian tiép 0 0 0 0
Tong hop 0,380 0,223 0 0
Truc tiép 0,403 0,189 0,159 0

Thai d6 Gian tiép 0,060 0,035 0 0
Téng hop 0,463 0,225 0,159 0
Truc tiép 0 0 0,282 0,440

Tu duy khoi nghiép Gian tiép 0,311 0,162 0,070 0
Tong hop 0,311 0,162 0,352 0,440

Nguon: Két qua xit Iy tir di liéu diéu tra.

niém voi 24 bién quan sat va 2 bién kiém soat, vi
vy mau tdi thiéu s& 1a 130. Tong cong 1817 duoc
phat ra va thu hoi vé 1432 phiéu. Trong d0, sé luong
tra 101 st dung SN dé thu nhan cac kién thic khoi
nghiép 1 476, c6 38 phiéu bi loai. S6 con lai 1a 438
dugc dua vao nghién ctru chinh thue.

Két qua théng ké mau khao sat: Pai hoc Binh
Duong v6i 09 ngudi (2,1%), dai hoc Thi Dau Mot
20 ngudi (4,5%), dai hoc Kinh té — K§ thuat Binh
Duong voi 17 nguoi (3,9%), dai hoc Ba Ria Viing
Tau voi 13 nguoi (3,0%), dai hoc Lac Héng vai 35
nguoi (8,0%), dai hoc Hoa Sen véi 33 nguoi (7,5%),
dai hoc Mg thanh phé H6 Chi Minh véi 54 ngudi
(12,3%), dai hoc Tai chinh Marketing v6i 30 nguoi
(6,8%), va dai hoc Kinh t¢ H6 Chi Minh véi 227
ngudi (51,9%). Vé nganh nghé, chi khao sat sinh
vién nim cudi nganh quan tri kinh doanh. V& giéi

tinh, nam c6 311 nguoi (71,1%), nit c6 127 nguoi
(28,9%).

3.3. Thang do nghién cvru

Thang do céc khai ni€ém nghién ctru dua trén cac
thang do lap lai va dugc diéu chinh sau nghién ctru
dinh luong so bo (di loai di mot s6 bién do khong
dat do tin cay).

4. Két qua nghién ctru

Nghién ctru nay sir dung k¥ thuat PLS-SEM bang
phan mém Smart PLS 3.2.7. Py la phuong phap
bét dau duoc chii ¥ bai tinh tién loi cia nd nhu chap
nhan mau nho, d& su dung, giao di¢n than thién,
dic biét khong doi hoi mau phan phdi chuin so véi
Covariance Based SEM.

Theo Henseler & Chin (2010), qua trinh kiém
dinh tién hanh qua hai budc: (1) Panh gia mo hinh
do ludng va (2) Panh gia mé hinh ciu tric. Panh

Hinh 3: M hinh ciu triic tuyén tinh SEM (di chuin héa) mirc dd gin két thip
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Nguon: Két qua xir Iy tir dit liéu diéu tra.
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Hinh 4: M hinh céu tric tuyén tinh SEM (da chuin héa) mirc d gin két cao
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Nguon: Két qud xvr Iy tir di liéu diéu tra.

gid mo hinh do ludng bao gdm do tin cdy tong hop,
do tin cdy riéng cua timg thang do/bién, phuong
sai trich (average variance extracted - AVE), danh
gia gia tri phan biét dung ti€u chi Fornell - lacker
va hé sb tai chéo (cross loading). Gia tri do tin cay
téng hop phai > 0,7 (dbi voi nghién ctru kham pha,
chap nhan hé s6 0,6-0,7). Pé danh gia gia tri hoi
tu, phai xét hé sd tai ngoai cua cic bién quan sat
va AVE. Dé hé s tai ngoai ¢6 y nghia thong ké thi
no6 phai > 0,708, c6 nghia AVE > 0,5 (0,708*= 0,5)
(Fornell & Larcker, 1981). béi véi gia tri phan biét
(discriminant validity), Henseler & cong su (2015)
dé xuat sir dung tiéu chi HTMT (hé s6 sé twong quan
heterotrait-monotrait), gia tri < 0,85. Trong danh gia
md hinh cdu tric, dé kiém dinh cic mbi quan hé
trong mo hinh str dung phuong phap Bootstrapping
(cac gia thuyét co gia tri t-value > 1,96 thi c6 y nghia
thong ké & muc 5%). Hé sb xac dinh R2 du bao md
hinh (0,75; 0,5; 0,25 twong rng c6 kha nang dy bao
manh; trung binh hodc yéu (Henseler & cong su,
2016)). Hé s6 tac dong 2 1a 0,02; 0,15 va 0,35 s&
chi ra mirc d6 anh huong yéu, trung binh va manh.
Henseler & cong sur (2016, 12) cho ring dé do luong
muc do phu hgp mo hinh véi dir li€u thi truong
(goodness of fit) thi SRMR (su khac biét vé tuong
quan giita phan dit liéu thuc t& va phan mo hinh du
doédn - standardized root mean square residual) <
0,08 (0,12 van c6 thé chap nhén trong truong hop
nghién ctru kham pha).

4.1. Kiém dinh mé hinh do luong

Két qua do luong d6 tin cdy (Bang 2), gia tri hoi
tu va gi4 tri phan biét (Bang 3) cho thiy déu dat gia

trj cho phép. Chi sé model fit déu dat ngudng cho
phép (Bang 4). Vi vay co thé két luan dir liéu mo
hinh nghién ctru phu hop véi dia ban nghién ctru tai
cac truong dai hoc.

4.2. Kiém dinh mé hinh ciu triic tuyén tinh
(SEM)

DPé mo rong tong thé va kiém dinh gia thuyét, st
dung k¥ thuat bootstrapping voéi ¢& mau lap lai la
5000 (theo khuyén nghi ciia Henseler & cong su
(2016, 11) can 4999 quan sat). Két qua wdc lugng
cac mdi quan hé déu c6 P-value < 5%. Hé s6 R2 tir
0,247-0,374 (muc du bao trung binh). Nhu vy, cac
wdc luong trong mo hinh c6 thé két luan 1a dang tin
cay. Két qua kiém dinh md hinh ciu tric dugc trinh
bay & Bang 5 va Hinh 2.

4.3. Kiém dinh cdc gia thuyét

Trong mé hinh dé xuat c6 9 gia thuyét H1, H2, H3,
H4, H5, H6, H7 déu duoc chp nhan vi c6 P-Value <
5% (Béang 5). 4 gia thuyét H8, H9, H10, H11 14 cac
gia thuyét kiém dinh diéu tiét. Gan két khoi nghiép
dugc do luong bang 4 bién quan sat. Sau khi danh
gia thang do, liy tong ctia 4 bién do luong dé tao
thanh mot bién duy nhat va ding trung vi dé tach gia
tri cia bién nay thanh hai nhém (Nguyén Binh Tho,
2014, 599) 1a nhom co6 gin két cao va nhom co gian
két thap. Phan tich da nhoém dung phuong phép binh
phuong t6i thiéu PLS-MGA (Partial Least Squares
Multi-Group Analysis) véi phép kiém dinh phi tham
sd (non-parametric significance test). Néu P-value
< 5%, 10% hoac P-Value > 95%, 90% thi su khac
biét giira cic nhém c6 y nghia thong ké & mirc 5%,
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Bing 7: Két qua kiém dinh diéu tiét nhém béi yéu t6 gin két khéi nghiép theo PLS-MGA

Moi quan hé diéu tiét boi gin két khéi
nghiép

Khac biét trong sb
(Gan keét cao-Gan

p-Value(Gin Két luin

két cao-Gan

két thap) két thip)
Chat luong kinh nghiém -> Nhén thtc sy 0,169 0,030 Chép nhéan
hiru ich
Chat luong kinh nghiém -> Thai do -0,180 0,026 Chap nhan
Nguon gbc kinh nghiém -> Nhan thirc su 0,127 0,909 Chap nhén
hiru ich
Ngudn gbe kinh nghiém -> Thai do -0,026 0,401 Khong

chap nhan

Nguon: Két qua xit Iy tie diF liéu diéu tra.

10% (Henseler & cong sy, 2016). Két qua kiém dinh
dugc trinh bay ¢ Bang 7, Hinh 3, Hinh 4.

Tir két qua Bang 7, chi c6 3 gia thuyét H8, HO,
H10 dugc chip nhan riéng gia thuyét H11 khong
dugc chip nhan (vi P-Value > 10% va < 90%). Tir
Hinh 3 va Hinh 4 cho thiy khi mirc d6 gan két khoi
nghiép thap thi mirc d¢ tac dong tir chét luong kinh
nghiém khéi nghiép dén nhén thace sy hitu ich va
thai do 1an luot 14 0,285 va 0,303. Nguoc lai khi gin
két khoi nghiép cao thi mirc d6 ting 1én 1a 0,453 va
0,483. D6i voi mbi quan hé gitta ngudn gde kinh
nghiém va nhéan thuc sy hitu ich, khi ga“in Kkét thép
mirc do tac dong 1a 0,309, nguoc lai gan két cao thi
giam con 0,183.

5. Két luan va ham y chinh sach

5.1. Két lugn

Két qua mo hinh do Iudng déu dat duoc do tin
cay, tinh don hudng, gia tri phan biét va gia tri hoi
tu. Trong do, thai do co téng tac dong manh nhét
dén tu duy khoi nghiép (B, = 0,440), tiép dén la
nhén thuc sy hitu ich (B“;mg: 0,352), chat }uc_mg kir}h
ngl}iém kh("?i ngpiép (Bténg: 0,311), va cudi cung yeu
nhat 121’ nguon goc kinh nghiém (Bténg= 0,162). Ngoai
ra, chat lugng kinh nghiém khdi nghi€p dugc xem
1a yéu t6 co vai tro rt quan trong d6i véi thai do
(i = 0,4§3). Yéu t6 gin két kh("ri nghiép dong vai
tro dicu tiet co tac dong cung chiéu 1én murc do anh
huong clia chat lwong kinh nghiém khéi nghiép dén
nhan thire sy hitu ich; cung chiéu 1én mirc dd anh
hudng cua chat luong kinh nghiém khai nghiép dén
thai 6 va nguogc chiéu 1én mic d¢ anh huong cua
ngudn gbc kinh nghiém dén nhan thirc sy hitu ich.
Tuy nhién, khong c6 y nghia thong ké ddi voi quan
hé giita ngudn gdc kinh nghiém dén thai do.

Két qua nghién ctru c6 mot sd ¥ nghia nhu sau:

Mot sd nghién ctu vé thu nhan kinh nghiém

khoi nghiép da khong dé cap dén hudng trung tim
va hudng ngoai vi. Do do, s€ khd phan biét duoc
nhitng nha khoi nghiép tiém nang c6 mirc d gin két
cao hay muc do gin két thap. Véi hudng trung tam,
c4 nhan quan tam dén chat lugng kinh nghiém khai
nghiép; nguoc lai voi hudng ngoai vi, ca nhan s€
cha y dén ngudn gbe kinh nghiém. Diéu nay goi 1én
cho cac nha quan ly, cac nha khéi nghiép di trude
cht y dén tim quan trong cua ca hai huéng dé c6 thé
chuyén giao tri thire khoi nghiép cho nhitng nguoi
di sau thong qua SN.

Céc nghién ctu thyc nghiém truéc nhu
Bhattacherjee & Sanford (2006), Yoo (2017), Bi &
cong su (2017) déu khing dinh tAm quan trong cua
huéng trung tim va hudng ngoai vi trong nhiéu linh
vure khac nhau. Tuy vay, nhém tac gia van chua tim
thdy cac nghién ctru trong linh vuc chuyén giao kinh
nghiém khdi nghié€p thong qua SN tai Viét Nam theo
hai hudéng nay. Bén canh d6, mdi quan hé giira chét
lugng thong tin va thai do van chua rd rang. Nghién
clru ndy 1a mot trong nhitng nghién ciru dau tién thao
luan va kiém dinh méi quan hé thyc nghiém sy ton
tai ciia moi quan hé nay.

Vé mit thyc tién, cung cdp nhitng ham ¥ quan
trong cho cac nha khoi nghiép tiém nang thu nhan
céc kién thue khoi nghiép. Trudce tién, cac nha khoi
nghiép tiém ning nén hudéng dén viéc sir dung SN
nhu ma mot kénh thong tin dé thu nhan tri thirc khoi
nghi¢p. Thir hai, khi thu nhén tri thrc tr SN s€ giup
ich cho ho dinh hinh tu duy khoi nghiép, diéu nay
phan biét gitra nha khoi nghiép tiém ning va nhiing
nguoi khac.

5.2. Ham y chinh sdch va gidi phdp

Viée thu nhan tri thire kinh nghiém khéi nghiép tu
SN céan chu y dén hai qua trinh:

Qua trinh trung tAm: chat luong kinh nghiém khoi
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nghiép duoc chia sé thong qua SN phai c6 y nghia,
hitu ich, c6 gi4 tri trong viéc nang cao kién thic,
k¥ ning khai nghiép sé thuyét phuc duoc ngudi thu
nhan. Vi vay, sinh vién can phai danh thoi gian hoc
tap kinh nghiém khoi nghiép thong qua SN. Khong
¢6 khoi nghiép nao dé dang, vi thé, ngoai viéc im
kiém céac kién thtrc khoi nghiép trén Google, sinh
vién can két ndi v6i nhimg cong dong khai nghiép
c6 uy tin nhu cac cau lac bd du tu, kinh doanh, céac
khod hoc chia sé kinh nghi¢ém...hay nhiing nguoi
thanh cong khoi nghiép trude do.

Qua trinh ngoai vi: Nguoi chia sé kinh nghiém
khai nghiép tir SN phai c6 kién thire chuyén mon vé
khéi nghiép, dang tin tudng, uy tin va nén la chuyén
gia. Hién tai, mot s6 cudc thi vé khoi nghiép da va
dang dién ra trén kénh truyén hinh qudc gia déu 1a
doanh nhan c6 uy tin, nhiéu kinh nghiém tham gia
chia sé kinh nghiém khéi nghiép. Ho cung cép kién
thirc khéi nghiép cho sinh vién, hd tro thuc hién hoa
cac y tuong, du an khoi nghiép, gop phan hinh thanh
16p doanh nhén tré tir sinh vién khi con ngdi trén ghé
nha truodng.

Bén canh d6, sinh vién luon phai cé tu duy khéi

Tai liéu tham khao:

nghiép sang tao, d6i mdi. Pong thoi khi trién khai ¥
tudng nén c6 mot nhom ngudi tham gia cung nhau,
boi lam mdt minh véi sy chu quan, bde déng cua
tudi tré s& kho di dén thanh cong.

5.3. Han ché va hwong nghién ciru tiép theo

Nghién ctru nay chi thyc hién ddi véi sinh vién
nam cudi nganh quan tri kinh doanh tai 09 truong
dai hoc cac tinh/thanh: thanh phd HO Chi Minh,
Binh Duong, Pong Nai, Ba Ria Viing Tau, do d6
kha ning téng quat hoa chua cao. Két qua tot hon
néu duoc thuc hién tai cac truong khac nhu Can
Tho, Pa Nang, Ha Noi. Viéc chon mau thuan tién
cling 1am cho tinh dai dién chua cao.

Theo ELM, c6 thé ¢ nhiéu yéu t6 thudc hudng
ngoai vi tac dong dén nhan thirc va thai d6 cua nguoi
thu nhan tri thirc khéi nghiép nhu su tuong tac gilra
nguoi chuyén giao kinh nghiém va ngudi nhan hodc
kha ning tiép can kinh nghiém cua nguoi chuyén
giao khé hay d&, hay yéu td van hoa vi dic thu cua
nguoi Viét Nam vi€c chia sé tri thire khong thuong
xuyén xay ra. Cac nghién ciru tiép theo nén mo rong
thém cac yéu té nay.
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